
 
 
 

CITATIONS - THE GUIDE 
 
A local citation is any mention of your business’s name, address, and phone number online. 
Many SEOs believe they’re a key ranking factor for local SEO. 

Citations appear in lots of different places: business directories, social networks—anywhere 
someone might be looking for information about local businesses. 

Citations are useful for two main things: 

Ranking higher for local search queries (maybe) 
Helping people discover your business online 

How do they help with local SEO? 

Citations are believed to help search engines verify the existence, legitimacy, and 
trustworthiness of your business. If the same details appear across many relevant and 
trusted websites, then Google likely has increased confidence that your business exists, is 
operational, and that what you say about it is true. 

How do I do them? 

The absolute key to citations is consistency with your business’s name, address, and phone 
number - often referred to as NAP. Any discrepancies with this and you’ll confuse Google 
and undo all the hard work of creating your citations. 



I split citations into three areas: general, local and business specific. 

General - the general business directories like yelp or cyclex. 

Local - any directories that are specific to your local area eg. ‘Bristol Post Directory’ or 
‘Connect Yorkshire’ 

Business specific - general pet business directories eg ‘The Good Dog Guide’ and even 
more niche specific eg ‘The Groomers Spotlight’ for dog groomers. 

Adding citations for your business can be a slightly tedious task, creating accounts, adding 
all your details, making sure you get it right is a laborious task, which is why I suggest only 
doing a few at a time! Also, in my experience, if you do them over time you’ll get slow and 
steady Google juice from them rather than a big old rush all in one month and then nothing 
moving forward. 

My advice is to have a spreadsheet of the list you intend to do and mark off each one as it’s 
completed - you definitely do not want duplicates. I’d do one in turn from each of the lists 
rather than working your way down so you get a good mix. 

Most directories are free, or have a free and premium option. I’m all about the free options, 
but there are some that could be of use to pay for, but please feel free to check with me first. 

As an example of one that you might pay for.. for my own dog boarding business there’s a 
local directory that I know does very well in the listings and I am happy to pay £40 a year for 
my listing on this site. 

Please do not pay for listings unless you have money to invest, the free options will generally 
be absolutely fine. 

Citations are not the be all and end all of SEO, but they are a piece of the jigsaw. Things do 
change all the time, so if one of the directory sites doesn’t exist anymore simply cross it off 
your list and move on. 


